
ROBINSAFB 

78TH FORCESUPPORTSQUADRON

Dreams are goals with deadlines -- Diana Scharf Hunt  ~  To be is to be perceived -- George Berkeley



OUR COMMUNITY

º Active Duty Military:

º Officers 1,707

º Enlisted 4,388

º Retired Military:

º Officers 1,864

º Enlisted 4,792

º Reserve/ANG:

º Officers 417

º Enlisted 1070

º DOD Civilian Employees 13,479

º Contractor Employees 3,245

º NAF & BX employees 941

º Average daily TDY Population:

º Officers 150

º Enlisted 190

º Civilian 150
Figures based on Robins AFB Economic Impact Study

Dreams are goals with deadlines -- Diana Scharf Hunt  ~  To be is to be perceived -- George Berkeley



78TH FORCE SUPPORT SQUADRON

Mission Statement:

º To enhance individual, family and community 

readiness and morale by providing superbly -

managed quality -of-life programs to Team 

Robins. 

Vision Statement:

ºAn assemblage of dedicated professionals 

providing superior programs and services for all 

military, civilians and family members who live, 

learn, work and play at Robins AFB.

Dreams are goals with deadlines -- Diana Scharf Hunt  ~  To be is to be perceived -- George Berkeley



78 FSS ACTIVITIES

Food:

o The Afterburner *

o Base Restaurant *

o Heritage Club *

o Horizons *

o Pizza Depot *

o Fairways Grille * 

o On Spot Café *

Activities:

o Aero Club * 

o Big Bingo *

o Community Center *

o Information, Tickets & Travel *

Sports:

o Fitness Center *

o Golf Course *

o Outdoor Recreation * 

o Bowling *

Family:

o Airman & Family Readiness

o Child Development Center *

o Family Child Care

o Youth & Teen Programs *

o Veterinarian Services 

o Human Resources

Enrichment:

o Arts & Crafts Center *

o Library *

o Education & Training

Mission Support:

o Military Personnel Section 

o Wynn Dining

o Flight Line Dining

o Honor Guard

o Lodging

Facilities eligible for sponsorship are indicated with an asterisk.

These are the original MWR Facilities.



2010 PROGRAMS

º Three for FREE Club Drive March 1 ïMay 10 

4,000 members
º Library Teen Tech Week March 7-13 ï50 people

º Travel Show March 18 ï900 peopleThank You Robins Federal Credit Union

º Magical EggstravaganzaMarch 21 ï1,000 people Thank You Robins Federal Credit Union & Verizon Wireless

º Month of the Military Child April ïGrowing Green Thumbs April 9, Tie-dye 

shirts April 16, Make your own Ice Cream/Yogurt Special April 23, Super 

Sports Day April 30 - 350 people

º Youth of the Year Award April 

º May Fitness Month May 1 ï31 & Sports Day May 27 ï10,000 people over 3 

month timeframe

º National Library Week April 11-17 ï200 people

º Cook It Up Iron Chef First Friday Bash June 4 - 400 people 

º Car Show May 15, 200 cars 600 people

º Schoolõs Out Splish Splash Party May 31noon ð7 p.m. ð200 people

º Genealogy Workshop May TBA 6:30 - 8 p.m. ï10 people

º Pizza Depot Birthday Party June 1 ï800 people
No federal endorsement of sponsors intended



AND MOREPROGRAMS

º 2010 AFMC Year of the Family Bowling Program

June ðAugust ï500 people in a month timeframe

º 4th of July Pool Party noon ð7 p.m. - 300 people

º Library Annual Ice Cream Party July 26 - 11 a.m.- 75 people

º Summer Reading Club & Story Time Mondays   June 7 ïJuly 19  10 

& 11 a.m. 20 ï100 people a week

º Build A Boat Friday Bash Aug. 6 ï400 people

º Robins Lanes Open House Aug. 28 - 500 people

º Aviation Art Show & Aero Club Open House Aug. 14 ï250 people 

º Patriot Day Sept.  11 (observe Sept. 10 & 11) ï100 people

º Summer Bash Sept. 25 ï6,000 people

º Tops In Blue TBA 1,400 people

º Base Restaurant Customer Appreciation Nov. 18 ï4,000 people
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2010 ONGOING EVENTS

º Every Day Fitness Center Customer Appreciation ï90,000 people a 

month

º Monthly Bashes on first Friday of the month at Horizons and 

Heritage Club ï300 people

º Monthly Super Sunday Brunch at Horizons Club with holiday 

themes ï200 people 

º Heritage Club Texas Hold óEm

every Sunday or Saturday during football season

Events, dates and times are subject to change



PLATINUM SPONSORSHIPPACKAGE $10,000 & UP

º Sponsorship of 6 major and 5 smaller events of your choice

º One Full page ad in Edge magazine for 4 months

º Corporate name positioned as a sponsor on event promotional items

º Corporate name on front cover of Edge magazine during month of event (8,000 copies per month)

º Corporate name on FSS Web site for 1 year

º Corporate logo displayed on 4 banners w/disclaimer 

ñNo federal endorsement of sponsor intendedò

which will be strategically placed throughout the event site (These banners will be supplied by your company)

º Corporate logo will appear on pre-event posters distributed across Robins AFB if agreement is met by all parties 1 month prior 

to event

º Corporate logo/name recognition on exclusive thank you sign at event

º Corporate name recognition at event during announcements

º Corporate name placed in all event advertising when possible

º Logo placed on event T-shirt worn by volunteers & employees during certain events  

º Free booth/space at event for displays, giveaways & product sampling (excluding tobacco & alcohol) 

Sponsor may keep entry forms received from event

º 4 VIP tickets & parking the day of the event

º Company coupons/flyers distributed during event

º Invitation to pre/post event tournaments (if any)

º First right of refusal for sponsorship the following year (up to 5 years)

º Appreciation Plaque

º Letter of Appreciation

º 4 Free green fee passes at Robins AFB Pine Oaks Golf Course

º After-action report



GOLD SPONSORSHIPPACKAGE $5000
º Sponsorship of 4 major and 6smaller events of your choice

º One Full page ad in Edge magazine for 2 months

º Corporate name positioned as a sponsor in event promotional items

º Corporate name on front cover and inside Edge magazine during the month of the event (8,000 copies per month)

º Corporate name on FSS Website for 1 year

º Corporate logo displayed on 3 banners with disclaimer ñNo federal endorsement of sponsor intendedò 

strategically placed throughout the event site. (These banners will be supplied by your company)

º Corporate logo will appear on pre-event posters distributed across Robins AFB if agreement is met by all parties 1 

month prior to event

º Corporate logo and name recognition on a thank you sign at event

º Corporate name recognition at event during announcements

º Corporate name placed in all event advertising when possible

º Free booth/space at event for displays, giveaways, product sampling (excluding tobacco & alcohol)

Sponsor can keep entry forms received from event

º Four VIP tickets and parking the day of the event

º Company coupons/flyers distributed during event

º Invitation to pre/post event tournaments (if any)

º First right of refusal for sponsorship the following year (up to 5 years)

º After-action report 



SILVER SPONSORSHIPPACKAGE $3000

º Sponsorship of 3 major 5 smaller events of your choice

º A half page ad in Edge magazine for 2 months

º Corporate name positioned as a sponsor in event promotional items

º Corporate name on front cover of Edge magazine and inside magazine(8,000 copies/month) 

º Corporate name on FSS Website for 1 year

º Prize made possible through sponsorship.

º Corporate logo displayed on 2 banners with disclaimer ñNo federal endorsement of sponsor intendedò which will be 

strategically placed throughout the event site. (These banners will be supplied by your company) Corporate logo will appear on 

pre-event posters distributed  across Robins AFB if agreement is met by all parties 1 month prior to event

º Logo placed on event T-shirt worn by volunteers and employees during certain events

º Free booth at event for displays, giveaways, product sampling (excluding tobacco & alcohol) 

Sponsor may keep all entry forms received from event

º 4 VIP tickets and parking the day of the event

º Company coupons/flyers can be handed out during event

º After-action report



BRONZE SPONSORSHIPPACKAGE $1500

º Sponsorship of 2 major event or 5 smaller events   

º Corporate name positioned as a sponsor in event  promotional items

º Corporate name on front cover of Edge magazine during month of the event (8,000 copies per month) 

º Corporate name on FSS Web site for one month

º Corporate logo displayed on a banner with disclaimer ñNo federal endorsement of sponsor intendedò which will 

be strategically placed throughout the event site (These banners will be supplied by your company)

º Corporate logo will appear on pre-event posters, which will be distributed across Robins AFB if agreement is 

completed by all parties one month prior to event

º Free booth/space at event for displays, giveaways, product sampling (excluding tobacco & alcohol)

Sponsor may keep entry forms received from event

º After-action report

º Please note: entry forms must give customers the option to not be contacted.

Single Event Sponsorship

º Sponsor may also opt to sponsor events individually

º Beginning at $500 for major events (500 or more people)

º Beginning at $250 for smaller events (400 or less people)

º In-kind product may also be accepted as sponsorship



YEAR OF THE AIR FORCEFAMILY

JULY 09 ï10

SSgt. Nathan Cruz

USAF AFSPC 53 CBCS/SCOT

www.myairforcelife.com

Dreams are goals with deadlines -- Diana Scharf Hunt  ~  To be is to be perceived -- George Berkeley


